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Topical Meter Stamps
Arthur H. Groten

Welcome to my new column, dedicated to
exploring the world of topical meter stamps.
Many of you are aware of them and include
them in your topical/thematic collections. For
you, this column offers an opportunity not
only to gain new information but also to share
your own discoveries. For those of you who
are; as yet, unfamiliar with them, this affords
the chance to add an exciting new dimension
to your collection.

First, a few basics. A meter stamp is print-
ed by a postage meter and is the legal equiva-
lent of an adhesive postage stamp. The post-
mark advertisement is located to the left of the
town mark on U.S. meter stamps; in some for-
eign countries it may be in other locations.
Postmark advertisements can be either slogans
(words only) or pictorial. They are imprinted
at the same time as the topical indicia and are,
thus, -an integral part of the meter stamp.
Topical/thematic exhibitors are aware of this
and include them in their displays.

For simplicity, 1 will refer to both slogan
and pictorial advertisements as meter slogans,
rather than the more cumbersome postmark
advertisement.

Oftimes, the same meter slogan may occur
in more than one color or in conjunction with
several different meter stamp designs. Some
had a long life; others were used for only a
few days and are quite rare. Some. were
designed for specific. companies and - were
used on only a single machine; others were
generic, available to any meter user, and are
found on:many different machines. -

The first U.S. meter- slogan advertisement
was used in Stanford, Connecticut, with the
earliest recorded date of April 10, 1929. The
first U.S. pictorial slogan is the famous NRA
symbol used in the- 1930s to -promote
Roosevelt’s National Recovery Administra-
tion. A few other very early meter slogans are
shown.
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1 envision this column as a forum. My next

column will deal with the literature of topical

meter stamps. I am aware of much of the U.S.

literature but less so of the overseas publica-

tions. I invite. members to write to me with
appropriate - information ‘on handbooks - and
catalogs for inclusion in this column. T suspect
that there are many such publications among
the various specialties. I°d like to bring-that
information - together for the benefit of the
ATA membership.®

Arthur H. Groten M.D. is a practicing
radiologist. He has exhibited both nation-
ally and internationally and: has written
extensively on various aspects of philately
for the past 20 years. He invites correspon-
dence at P.O. Box 30, Fishkill, N.Y.
12524.

When Answering Ads, Please Say
“| Saw Your Ad In Topical Time."
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Topical Meter Stamps
Arthur H. Groten

As promised in my last column, this col-
umn will deal with source material of interest
to topical  and thematic collectors and
exhibitors. I will illustrate it with meter slo-
gans having to do with meter stamps.

The literature concerning meter stamps can
be divided into two main categories: cata-
logues or listings of meter stamps as stamps
and listings of meter slogans, either general or
specific.

Catalogues and listings are of considerable
intrest to - topical/thematic collectors-because
the same slogan may appear with more than
one meter stamp and, thus, are collectable and
exhibitable as two (or more) separate exam-
ples. In addition, they provide the philatelic
information required for exhibitors to satisfy
the need for demonstrating philatelic knowl-
edge. For these reasons, I present the follow-
ing (no doubt incomplete and comments/addi-
tions are sought), arranged by country.

United States

United = States Postage Meter Stamp
Catalog by Joel A. Hawkins and Richard
Stambaugh, self-published in 1994, the few
remaining copies currently - available from
James Lee. This is a comprehensive listing of
all U.S: meter stamps, including officials, rev-
enue, and military stamps. It also has a listing
of United Nations meter stamps. It replaces
the outdated Wemer Simon/David P. Walsh
catalog of*1976.

There are other, earlier listings, principally
R. H.:-Harsh, How to Collect Postage Meter
Stamps (1963). Private listings were made ‘in
the early years, particularly of the Flying
Eagles. Doug Kelsey has listed the known
users ‘of NCR meter stamps, available from
Meter - Stamp - Society ($1.50). Edwin S.
Lapham and Ernest J. Roscoe prepared a cata-
log of -Mailomats in 1982, with a revision in
1989. It was completely revised, with inclu-
sion of the slogans, by Doug Kelsey in 1997,
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published by Meter Stamp Society ($7.50).
For further philatelic details, see Doug
Kelsey’s United States Meter Stamps: First
Days and Earliest Known Usages (1996),
published by AFDCS ($6).

Another important primary source is the
US.P.O.D. Postal Laws and Regulations,
which over the years spelled out details for the
use of meter stamps.

Part of the philatelic information pertinent
to any cover is the rate paid. We are indeed
fortunate to have had two invaluable books on
U.S. rates published recently, both authored
by Anthony S. Wawrukiewicz and Henry W.
Beecher: U.S. Domestic Postal Rates, 1872-
1993 and U.S. International Postal Rates,
1872-1996, both available from a number of
suppliers.

Secondary sources abound, particularly in
the late 1930s to the 1950s. An organization
called Meter Slogan Associates published a
bulletin from 1938 to 1944 (a run is in the
APRL). John Coulthard, a designer of slo-
gans, wrote a column for the  weekly
Chambers Stamp Journal from 1938 into the
mid-1940s. Homer Hemeway had a column in
Linn’s for seven years starting 1975, before
that in Stamps. Walter Swan wrote for.the SPA
Journal - in the late 1950s.  Joseph
Whitebourgh published Philometer
Compendium in 1964. Most of these are of
historical interest only.

Looking at slogan literature, the earliest
listing (and that is all it is) was made in 1939
by Walter M. Swan. There was some mention
of slogans off and on throughout the interven-
ing years but it wasn’t until Doug Kelsey’s
Pictorial Meter Stamps of the United States
was published by Meter Stamp Associates in
1993 ($20) that another attempt was made.
This book lists about 1,600 pictorial slogans
arranged by topic, representing ‘only a small
percentage of those that exist but designed to
give newcomers: an overview of. the field.
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Kelsey followed this with a specialized listing
of Ohio” slogans  (available from the Ohio
Postal History Society) and another for offi-
cial event covers of Pitney Bowes (specially
produced for the MSS convention in 1995).
These latter two give an idea of what might be
done by other students. Indeed, Joe Ward has
released The U.S. TB Slogan Meter Catalog.

More information can be obtained on their
website: http://members.aol.com/msslibarch

Foreign

Catalogs on foreign meter stamps have
been prepared for the following . countries:
Australia, Austria, Canada, China, East Africa
Postal Area, France, Germany, Great Britain,
Greenland, Israel, Italy, Mexico, Poland, San
Marino, Sweden, Switzerland, and Vatican
City. Bach of these will afford good philatelic
information.. A full listing can be found on the
MSS website and readers are referred there in
the interest of space here. There is no compre-
hensive world-wide meter catalog to replace
the long out-dated Barefoot/Simon but work is
about 65 percent complete on a new.one
which, it is hoped, will be ready in 2001.

The last few lines of this column will com-
ment on specific topics. This is meant to sug-
gest what can be done and provoke those who
have been thinking about it to publish (or the
knowledge will perish!). It is far from com-
prehensive and anyone wishing to mention
any other lists/catalogs need only write to me
and [ will include them in a future column.. In
1975, the Astro Study Unit published a listing
of cancellations, including meter slogans, per-
taining to Copernicus. SPI, in 1985, published
a list of 1984 Los Angeles Olympic slogans. |
understand that a comprehensive list of
Olympic meter slogans is in the works as well
as one for Native Americans. The
Mathematics group self-published a short list-
ing, including a few meter slogans. An exten-
sive catalog of Veterinary cancels and meter
slogans was released in 1996 by Drs. Gysin
and Locke; it is a wonderful compendium and
should act as a guide to those seeking similar
work. Perhaps the most sophisticated meter
society in the world is AICAM in ltaly: their
recent exhibition catalog is a useful listing of
flora and fuana, the theme of the show.

On this 50th Anniversary of the ATA, it is
fitting that meter stamps shoutd finally be rec-
ognized for their philatelic and topical signif-
icance through the initiation of this.column.®
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Thematic Publications On Meters

The following publications have been
reviewed in the Topical Time “Publication
Reviews” column. Readers can find the
source and cost of each publication in the
appropriate issue of Topical Time which is
identified by Whole Number.

Automobile Manufacturers: Catalog
of Meters: Nino Barberis, AICAM, Italy,
Whole #282.

Cacti  and Other = Succulents
Thematic Catalogue: Hans Daamen,
Netherlands, Whole #266.

Dog Postmarks [and Meters]
Checklist: Anton Reuvers, Netherlands,
Whole #260.

Flora and Fauna on Meters: Nino
Barberis, AICAM, Italy, Whole #291.

Medicine and Red Cross
Cancellations [and Meters]: Peter Gysin,
Switzerland, Whole #271.

Ophthalmology - Optics - Blindness
Cancellations [and Meters]: Peter Gysin,
Switzerland, Whole #276.

Pharmacy Cancellations [and
Meters]: Peter Gysin, Switzerland, Whole
#288.

Railroad Postage Meter Slogans:
Howard Lucas, U.S.A., Whoie #267.

Roses on Meter Stamps: World
Catalog: Nino Barberis, AICAM, laly,
Whole #290.

Veterinary - Science Cancellations
[and Meters): Peter Gysin, Switzerland,
Whole #279.

In addition, readers will find regular
reviews in the “Publication Reviews” col-
umn of the monthly AICAM News which is
published by the Italian Association of
Meter Stamp Collectors.

Arthur H. Groten M.D. is a practicing
radiologist. He has exhibited both nation-
ally and internationally and has written
extensively on various aspects of philately
for the past 20 years. He invites correspon-
dence at P.O. Box 30, Fishkill, N.Y.
12524.
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Topical Meter Stamps
Arthur H. Groten

In my first column, 1 very briefly referred
to the components of a meter stamp and why
they fulfill the criteria for inclusion in topi-
cal/thematic collections and exhibits. Those
basic comments left much unsaid. 1 will say
more in this column, enough so that I should
not have to do so at length again.

The last issue dealt with the literature of
meter slogans and I referred to the Hawkins-
Stambaugh United States Postage Meter
Stamp Catalog. That reference is invaluable to
the serious meter philatelist and, by extension,
to the topicalist. It lists the 14 basic meter
stamp designs, called Groups, three of which
are not known with slogans. Within those
Groups, there are any number of Types,
dependent on design variations, particularly in
the spacing between the town mark and the
indicium, in the size of the indicium or the
specification of the meter number. These dif-
ferences are integral to particular machine
models and are well defined in the catalogue.
Each meter stamp is required, as: part of 'its
design, to include its machine number and, for
the most part, the machine numbers are con-
secutive (each group of numbers forming its
Type), reflecting the consistency of the design
variations as a function of machine model.

These  machine - differences allow much
broader collecting possibilities than merely a
one-of-each design. Meter stamps may differ
from each other much as any adhesive postage
stamp may; think of all the Scot listings for
the 1912-20 2¢ Washington.

The three Sinclair dinosaur slogans shewn
are examples of different meter Types.
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Meter 55098 is type DF5.
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PB Meter 56313 is type DF6 (specifying
Pitney Bowes as the manufacturer).

There are other meter numbers bearing this
slogan within these types and some are known
in more than one color.

There is a corollary to this wherein the
same design is used with different meter
Groups. The three Santa Claus slogans are
from Group D (Keamy), Group G (Boston)
and Group H (Lancaster). These come in a
variety of colors and Types as well.
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A word about color. The most common
color for a meter slogan is red, followed by
purple, blue, green, and black. Other colors,
such as orange, yellow, or lilac are quite
uncommon. Some special meters stamps are
known bicolored, especially a few for
Christmas in red and green. Some that appear
to be bicolored are probably due to poor
cleaning of the machine between uses and can
be distinguished by the lack of sharp delin-
eation between the colors.

Meter stamps are most often printed direct-
ly onto the envelope. Some machines have
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been adapted to use special rolls of paper to
produce what are called meter tapes. A
Sinclair dinosaur example is shown on previ-
ous page (Type DEIB, Kansas City).

These tapes may be perforated or not; they
have gum to affix them to the envelope or par-
cel. The papers used for this purpose, like any
other stamp paper, has varieties, usually in the
color or distribution of the underprint which
indicates the machine manufacturer’s name;
they may be inverted or printed on the
gummed side.

1 know of several coliectors who are cur-
rently working on listing the meter slogans in
their specialties, looking at these aspects, as
well as at earliest and latest dates. At least one
has been published as 2 work-in-progress, for
the meter slogans relating to Christmas Seals.

So the next time you see a meter stamp
depicting your favorite topic, look twice af it.
Do you really have that stamp?®

Arthur H. Groten M.D, is a practicing
radiologist. He has exhibited both nation-
ally and internationally and has wriiten
extensively on various aspects of philately.
He invites correspondence at P.O. Box 30,
Fishkill, N.Y. 12524.
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Want lists solicited

METER
STAMP
ASSOCIATES

ﬁ P.O. Box 30 - Fishkill, NY 12524
(914) 471-4179

'MAIL SALES %

Engravings, Varieties,
Topicals, Worldwide
items for
Award-Winning
Collections

“WRITE FOR
RRENT LISTS, THEMES,
AND BID SHEETS.

l email: meconnl @warwick.net

oseph McConnell, Inc. 45

“P.O. Box 683 Monroe, NY 10950 » FAX: 914- 782-0347

APPROVALS |
FRANCE and COLONIES
PROOFS & ESSAYS

1
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i Proofs & Essays

i Animafs Medicine
I Birds Olympics
! Flowers Rotary
L Lions int. Space

: Marine Life Sports

l
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Please check the appropriate varieties of interest:
___ Adist Drawings . ____Die Proorfs -~ ____ Sepia Inspection
Trial Colors _i_-wo seal Sheets
____ Printer’s Calar
| Dis Proofs
| . Piate Procis

____195R(9)-1965° " Impesfs
1964 10 date ____ Deluxe Sheels
____Stage Pioofs - Colfective Sheets

~webr EJ MCConnell com I
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Topical Meter Stamps
Arthur H. Groten

Having discussed the philately of the meter
stamp in my last column, it seems fitting - to
look at the ways stamps are portrayed and pro-
moted in meter slogans. I, of course, mean not
only adhesive postage stamps but meter
stamps as well.

A series of meter slogans are examples of
Pitney Bowes™ continuous and continuing
self-promotion, all used by the company on its
own mail. First they ask “why anybody ever
uses stamps...when they can use a postage
meter;” then they note that “postmark ads
attract attention” and, finally, they offer “For
Sale/Meter Ad Space.” As a side note, it
seems that their campaign has, to a great
extent, failed in the U.S. over the past 15 or so
years. Fewer and fewer American companies
are taking advantage of this incredibly inex-
pensive but very effective advertising modali-
ty. This is not the case, for instance, in
Europe.

In the fourth slogan in this group, from
Canada, Pitney Bowes advises one to “Speed
your service with Metered Mail.”

Interestingly, Pitney Bowes and other
meter machine makers were not the only ones
to use metered mail in their slogans. The non-
meter companies used slogans to portray
meter-franked covers, each appropriate 1o the
manufacturer of the machine that imprinted
the stamp.

There are few meter slogans that tout the
advantages of non-meter postage stamps
despite the fact that all governmental agen-

cies, including the USPOD, have used official .

meter. franking for a long time. Perhaps there
is some regulation against the use of slogans
nowadays. This was not the case in the 1940s
when many departmental meter stamps had
patriotic slogans associated.

SPEED  YOUR SERVIGE
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Pitney-Bowes. of Canada
Ottawa, July 15, 1947
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Pitney-Bowes Encouraged Meter Use
Portland, ME, June 6, 1957

| Wonder why |

Nonetheless, non-meter franked covers
may be encountered in meter slogans. There
are a whole series of slogans promoting
National Letter Writing Week. My-earliest in
1940 and latest 1956. Can anyone extend
these dates? Or did the increasing enchant-
ment with television doom the effort?
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National Letter Writing Week
New York, NY, October 2, 1940

AFMERICAN CANCER SOCIETY )

American Cancer Society
Houston, TX, April 19, 1950

Lastly arc the slogans used by philatelic
houses. Most of those I've seen have quasi-
stamps. Tatham Stamp & Company of
Springfield, Massachusetts, appears to be

i
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100. Todestag von

(Johann Strauf}

1825 Sohn
Ast dex schiioen,

1899

464889 1150 Wien |
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1804 Vater 1849

Trieste (Italy) used a special slogan during
the month of June to promote an Elton John
concert scheduled for July 5.

Elton J@hn-'

in concerto
TRIESTE 5 LUGLIO '99

May 28 saw the Central Post Office of
Rome marking Alfred Hitchcock’s birth cen-

SEPTEMBER-OCTOBER, 1999

Americana topicalists will always find
material in unexpected sources: such as the
slogan postmark placed in use on March:30 in
Luxembourg-Gare to mark the “4 times a
week non-stop Luxair” service with the Statue
of Liberty symbolizing New York City.

N

LUXEMBOURG-
NEW YORK

2 4 times a week
non-stop

%ﬁ & LUXAIR

0/

Dr. Allan Hauck ‘is president of
COROS - {Collectors of Religion on
Stamps). His mailing address is P.O. Box
165, Somers, WI 53171,

tennial with a special handstamp.
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CENTO ANMI DUHITCHCOCK 156199

Check Out Our Topicals!

Some are out of this world (Space)

Some are flying high (Birds)

Some are down to earth (Flowers & Animals)
Some attempt to unify (Europa)

Some are redundant (Stamps on Stamps)
Some are all wet (Ships)

Some are items of beauty (Art)

Some are fun to watch, we’ll bet (Sports)
The rest are just plain fun to get (General)

Buy & Sell through the
APS Sales Division

For further information and other benefits of membership contact:
American Philatelic Society
Dept. TT, P.O. Box 8000

State College, PA 16803
814-237-3803, fax: 814-237-6128
www.stamps.org
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Topical Meter Stamps
Arthur H. Groten

One of the challenges, and most of the fun,
of topical/thematic collecting and exhibiting,
comes from the ability to tell a story in a high-
ly personalized way. No two collections or
exhibits on the same theme will be identical
because of the individual perceptions and con-
ceptions of their creators. This form of col-
lecting appeals. greatly. to those who do not
wish to merely “fill spaces” on customized
album pages.

While it ‘is true that there are numerous
topical checklists of stamps, they primarily
serve as a “road map” for developing a the-
matic colléction. Virtually no checklists are
devoted exclusively to meters, and few the-
matic- handbooks ‘which. incorporate meters
along with stamps. The available universe of
meters is unknown; new items are constantly
surfacing. Since very few dealers stock meter
stamps, the ability to find that specific piece
one is looking for can be very challenging.

My columns. dealing with specific topics
will. be necessarily brief presentations, and
will reflect my own personal bias and the
availability. of material. But they will seek to
demonstrate the power of meter stamps to
help tell your story.

One of the more popular topics is aviation.
over the course of time, I will revisit this topic
in-its myriad aspeécts.

This meter slogan: of 1963 describes Dare
County (Manteo), North Carolina, as the
“Birthplace of Aviation.”

DARE COUNTY, M. C.
BIRTHPLACE OF AVIATION
BIRTHPLACE OF THE NATIOM

But Dayton, Ohio, also claims to be the
“Birthplace of Aviation” in 1966 featuring an
illustration of the Wright Brothers’ airplane.
These two meters reflect a controversy that
continues to this day. Where was the birth-

3
BIRTHPLACE OF AVIATION

place of aviation? Where was the airplane
developed, and where was it first flown?

A Windsor Locks, Connecticut, meter of
1953 honors the 50th anniversary of powered
flight; it uses the same design as the 1953 air-
mail stamp (U.S.A., Scott C47).
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A Halifax, Nova Scotia, 1959, meter
reminds us that the “Golden Anniversary of
Flight in Canada” took place in Baddeck,
Nova' Scotia, in 1909. Can anyone - tell me
what airplane is illustrated?

The development of the Sperry gyroscope
was critical to advanced navigational control
of systems, and this 1950 meter from Great
Neck, New York, commemorates the 50th
anniversary of this innovation developed by
Sperry Rand Corporation.
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Airplane engines need to be overhauled
with much greater frequency than automotive
engines. The Aero Engine Overhaul (Qld) Pry.
Ltd. is one such firm which used a 1993 meter
in Archfield, Australia.




TOPICAL TIME

Aero Engine Overhaul
(Qid.) Pty. Ltc.

§ P.O. Box 23
Archeriield Q 4108
There are innumerable meter slogans pro-
duced by or for the manufacturers of specific
airplanes. This 1968 meter from Amsterdam,
Netherlands, publicizes the Fokker F28:

FOKKER F2g FELLO=vSHIP

O 4 e .
POSTBUS 7600 SCHEF»50,.
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Ziua Aviatiei is illustrated on a-1991 meter
from Arad, Romania.

AVIATII:

The Anglo/French Concorde is the subject
of a 1973 meter from Bristol, England.
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Of course, airplanes must land someplace,
and there isno place on earth that is more dis-
tant from my home in the northeast U.S, than

the Perth- Airport in Western Australia. I've..

made it as far as Melboumne; someday, time
permitting, I hope to “go west.”

Perth Airport
means
the world
to WA,

Arthur H. Groten M.D. is a practicing
radiologist. He has -exhibited both nation-
ally and internationally and has' written
extensively on various aspects of philately.
He invites correspondence at P.O. Box 30,
Fishkill, N.Y. 12524,
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TOPICAL METER SLOGANS
BOUGHT AND SOLP
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e auction 1000s of
topical items twice a year
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Write for free sample catalogue.
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Topical Meter Stamps
Arthur H. Groten

One of the more confusing aspects of col-
lecting topical slogans conceins the ubiqui-
tous metered -mail lookalikes, the ‘permit
imprint. The principal difference between
these two forms of mail is that metered mail is
paid in advance and requires, as part of its
imprint, inclusion of the meter number. Permit
mail, on the other hand, is paid for at the time
of mailing ‘and does not require -a' machine
number.

Unlike metered mail, permit imprints may
be produced by any printing method - from
engraving to mimeograph. The desire of
senders of “junk’™ mail to attain legitimacy (in
the hope the recipient will open the letter) has
led to any number of so-called masqueraders
{(permit imprints that look very much like
meter stamps). This copy-cat appearance is
no-where more apparent than in the inclusion
of slogans as part of permit imprints.

Some slogans appéar on-both permit and
metered mail. The first exhorts us not to be lit-
terbugs. To illustrate my point, 1 show both
the metered slogan and the permit imprint
from Detroit.

Other slogans seem to be unique to permit
mail: Abraham Lincoln, sports, tobacco and,
perhaps the most spectacular slogan permit
P've seen, one from Buffalo, N.Y., showing
Niagara Falls.

I will describe more topically collectable
permit imprints in future columns.®
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A Lawyer’s Time
Is His Stock in Trade
— Abraham Lincoln

Arthur H. Groten M.D. is a practicing
radiologist. He has exhibited both nation-
ally and intemationally and has written
extensively on various aspects of philately.
He invites correspondence at P.O. Box 30,
Fishkill, N.Y. 12524,







